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Make Your Mark
in the Dlgltal World




Passion Creates Action




Business is Driven by Feeling

You want to inspire feeling in people - share your why.

Once people feel the emotion behind what you do and

how you do it, your company or organization becomes
more memorable and shareable.

The more they feel, the more likely they are to act,
whether that is to sign up, like, call, follow, subscribe, buy,
register, or another form of conversion.
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How Emotion Affects Memory

Structures of the

According to scientific Limbic System
studies and brain research,
emotions have a powerful ol ooriex
affect on the human
Septal area
memOry. Hypothalamus
Hippocampus
The limbic system of the Amygdala

brain controls emotions and
motivation.
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http://mercercognitivepsychology.pbworks.com/w/page/32235621/Emotion%20and%20Memory
http://mercercognitivepsychology.pbworks.com/w/page/32235621/Emotion%20and%20Memory

How Emotion Affects Memo

Parts of the limbic system, the hippocampus and amygdala, have been proven to be

y PP p Y8 p
particularly involved in emotions and play very important roles in the creation of
memories.

Emotions help memories more deeply encode in the brain with the help of the
amygdala.

Research shows some regions of the brain activated in the encoding of
emotionally-charged memories are also involved when a person processes the
meaning of images. When someone looks at an emotionally-neutral situation, the
sections of the brain that control perception are used.

Different types of emotions also contribute to the types of memories are formed.
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http://mercercognitivepsychology.pbworks.com/w/page/32235621/Emotion%20and%20Memory
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Discover Your Story

The key to effective storytelling is understanding
that values inspire action through emotion.

Everyone has a story and that story is a combination of

the head and the heart. Great storytellers explain the
why (heart) and the how (head).

What kind of story are you going to tell?
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Different Types of Stories
The “Story of Self”

What desires motivate you? What experiences inspired you to work in your field or pursue your line of work.
What values do you have as a professional and why? Where did those values originate from? How did you

arrive at this moment in the business?

The “Story of Us”

Are you part of a community or team that shares your values? How do you work together towards a common

goal? How can others work with you? What kind of experiences challenges, and resources do you all share?

The “Story of Now”

Is there an urgent challenge to face that is calling you and your team or community to action? What path will
you take to achieve our goals? What can people do in the moment? What is the outcome if people act now?
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I've learned that people will for get
what you said, people will for get what
you did, but people will never forget
how yourmade them feel.

Maya Angelou
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Strategy = Success
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Step 1 = Goal Setting

What do you want to accomplish?

Who are you targeting?

How many new/repeat leads or sales do you need each week, month, or
year?

What calls to action and conversions will actually grow your business?
How do you define success?

BE SPECIFIC!!!
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Make a Plan

Step 2 = Choose Your Tools Wisely

What role does your website play?

Where do your audiences hang out online? What matters to them?
Can a blog help you deliver great content?

Do you have time to learn new tools?

Use tools that feel intuitive, that you enjoy participating in.

IT'SBETTER TO USE ONE TOOL REALLY WELL,
RATHER THAN MANY TOOLS POORLY!!!
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Step 3 = Track, Report, Evaluate, Adapt, Repeat

What tracking tools will you have in place?

How often will you review reports?
Are any of your tools producing results? If so how can you recreate that

approach?
Can you refine your approach if you are getting results, but not reaching all your

goals?
Are you realistic about workload and results?

DON’T BE AFRAID!!!
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WHAT DOES THE FUTURE HOLD?
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What is UX Design?

It is the art and science of generating positive emotions
through product interactions and a commitment to building
products [websites| with the customer in mind.

UX design is about delighting users by anticipating their
needs and giving them something they didn’t think to ask

for.

https://www.usertesting.com/blog/2015/09/16/what-is-ux-design-15-user-experience-experts-weigh-in
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https://www.usertesting.com/blog/2015/09/16/what-is-ux-design-15-user-experience-experts-weigh-in/
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Web usability is the ease of use of a website.

In web design this generally relates to the
presentation of information and the layout of the

calls to action that generate site conversions.

https://www.nngroup.com/articles/usability-101-introduction-to-usability/
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Usability requires a deeper understanding of the
people using the Internet:

Layout, Color Psychology, Imagery, Navigation, Responsive Layout,
Checkout Process, Calls to Action, Conversion Tracking, & More!
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http://www.usability.gov
http://www.uxmag.com
http://www.usability.gov
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Mobile Use

Continues to Grow

BILLION
UNITS

@ MEDIA INSTITUTE
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of U.S. adult population of these were
owns a cell phone smartphone users
double than the

‘- number of PCs
estimated to sell
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http://businessdegrees.uab.edu/resources/infographics/the-future-of-mobile-application/
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by 2016 | World Population vs Mobile Device

Z mobile internet device
B in use globally

DEVICE

PER PERSON ON
THE PLANET
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App Downloads

JULY 2013

BILLION

Google's Android market
passed 50 billion app
downloads and featured
over 1 million apps
available in the Google
Play store

)* Google play
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BILLION BILLION
Apple reached 75 billion By 2017, over 268 billion
app downloads and downloads and $77 billion
features 1.2 million apps in revenue will be made

in the iTunes store

@
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2015 was a busy year in video marketing. In July, YouTube announced
that 400 hours of video were being uploaded to the site every minute. In
November, Facebook announced that they are generating 8 billion video
views per day. And according to Tubular Labs, 654.7 million videos have
been uploaded by 66.7 million creators in the last 365 days to more than
30 video platforms. And these videos have 2.8 trillion (yes, that's trillion
with a “T") views, or an average of 4,390 views per video. But that’s last
year's news. What does the future of video marketing look like?
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CONVERSATION RATES

Video in an email Including video on YouTube reports
leads to 200-300% ﬁ/’ a landing page can mobile video
increase in increase consumption rises
click-through rate. conversion by 80%. 100% every year.
Combining video ol After watching a Real estate listings
with full page ads video, 64% of users that include a video
boost engagement are more likely to receive 403% mare
by 22% - buy a product online. inguiries than those
without,
50% of executives look for A,  55% of executives visit the
more information after marketer's website and
seeing a product/service in www 39% call a vendor after

a video. ' viewing a video.

@ MEDIA INSTITUTE
Copyright 2016 JB Media Institute LLC



http://blog.hubspot.com/marketing/video-marketing-statistics
http://blog.hubspot.com/marketing/video-marketing-statistics

USER INTERACTION

75%

>
o : of online video viewers have

w interacted with an online video
ad this month.

90% ll 92%

of users say that product videos of mobile video consumers
are helpful in the decision share videos with others,
process

75%

of executives watch
work-related videos on
business wehbsites at least

once a week

»
80% 36% of anline

1/3

of all online activity is
spent watching video.

of users recall a video ad consumers trust
they viewed in the past 30 video ads.
days.

The average user is
exposed to an average 32.3
videos in a month.

B
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http://blog.hubspot.com/marketing/video-marketing-statistics
http://blog.hubspot.com/marketing/video-marketing-statistics

Educate, Entertain, & Engage

eHow to eHumor

eExplanations e Inspiration

e Tutorials e Answering questions

eProduct demos eSolving problems

eInterviews e Testimonials
eTours eTell a story - share the WHY

eReal time coverage e Customer service information
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Video Styles

eScreen capture

e Talking head
eInfographic

el ive streaming
eWebinar
e Animated GIF

eDocumentary

0360 Video/Virtual

e Animation

e Whiteboard

e Photo montage
¢ On site footage

eDrone camera footage

Reality
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Video Creation Tools for Small Business

Desktop/Laptop Mobile Devices/Social
* Wideo o Periscope & Vine by Twitter
* Animoto o Directr

* Vidyard - Meerkat

* VideoScribe + Snapchat

« Powtoon « Facebook 360 + Live Streaming
« Camtasia o Flipagram

* GoAnimate « Horizon

* Evaer or Ecamm for Skype « Cameo by Vimeo

¢ Wirecast Live Streaming - Lightt

* Youtube Creator Studio o Lapselt

* Google Hangouts On Air « Yakit by Freakin Genius
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http://wideo.co/en/
http://wideo.co/en/
https://animoto.com
https://animoto.com
https://www.vidyard.com/
https://www.vidyard.com/
http://www.videoscribe.co/
http://www.videoscribe.co/
https://www.powtoon.com
https://www.powtoon.com
https://www.techsmith.com/camtasia.html
https://www.techsmith.com/camtasia.html
https://goanimate.com
https://goanimate.com
https://goanimate.com
http://www.evaer.com
http://www.ecamm.com/mac/callrecorder/
http://www.evaer.com
http://www.telestream.net/wirecast/overview.htm
http://www.telestream.net/wirecast/overview.htm
https://support.google.com/youtube/answer/6060318?hl=en
https://support.google.com/youtube/answer/6060318?hl=en
https://support.google.com/plus/answer/2553119?hl=en
https://support.google.com/plus/answer/2553119?hl=en
https://www.periscope.tv
https://vine.co/
https://www.periscope.tv
https://business.directr.co/
https://business.directr.co/
https://www.snapchat.com
https://www.snapchat.com
https://360video.fb.com
http://www.forbes.com/sites/jaysondemers/2015/12/14/live-streaming-is-coming-to-facebook-what-you-need-to-know/#74167da762dc
https://360video.fb.com
https://flipagram.com/
https://flipagram.com/
https://horizon.camera/
https://horizon.camera/
https://vimeo.com/cameo
https://vimeo.com/cameo
https://lightt.com/
https://lightt.com/
https://lightt.com/
http://www.lapseit.com
http://www.lapseit.com
http://www.freakngenius.com
http://www.freakngenius.com
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Reasons to Advertise
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Local/Mobile Search

50% of consumers who conducted a local search on their smartphone
visited a store within a day, and 34% who searched on computer/tablet
did the same.

67% of smartphone users want ads customized via city and ZIP code.
61% want ads customized to their immediate surroundings.

61% use the address or phone number in the ad.
68% use the “Get Directions” or “Call” buttons.
88% Of Consumers Trust Online Reviews As Much As Personal

Recommendations

18% Of Local Mobile Searches Lead To A Sale Within One Day
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http://searchengineland.com/6-local-seo-stats-every-online-marketer-needs-know-226562
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